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 ABSTRAK
 Penelitian ini dilakukan pada konsumen Rita Bakery yang bertujuan
 untuk menguji pengaruh bauran pemasaran terhadap loyalitas toko dengan
 kepuasan konsumen sebagai intervening.
 Penelitian ini merupakan penelitian survey dengan menggunakan teknik
 pengambilan sampel purposive sampling. Jumlah sampel penelitian ini sebanyak
 98 responden. Sumber data yang digunakan adalah data primer dengan
 pengumpulan data menggunakan kuesioner. Analisis data menggunakan analisis
 Regresi Berganda, Uji t, Uji F, dan Uji Koefisien Determinasi (R Square).
 Hasil analisis menunjukan berdasarkan uji statistik bahwa variabel
 produk, harga, tempat, promosi secara bersama-sama (simultan) berpengaruh
 signifikan terhadap kepuasan konsumen. Dan variabel kepuasan konsumen
 berpengaruh signifikan terhadap loyalitas. Berdasarkan uji t variabel produk tidak
 berpengaruh signifikan terhadap kepuasan pelanggan, variabel harga tidak
 berpengaruh signifikan terhadap kepuasan pelanggan, variabel tempat
 berpengaruh signifikan terhadap kepuasan pelanggan, variabel promosi
 berpengaruh signifikan terhadap kepuasan pelanggan, dan variabel kepuasan
 konsumen berpengaruh signifikan terhadap loyalitas.
 Dari penelitian ini variabel kepuasan konsumen diperoleh nilai
 Adjusted R Square sebesar 0,490 hal tersebut berarti bahwa 49% variabel
 kepuasan pelanggan dapat dijelaskan oleh variabel independennya yaitu produk,
 harga, tempat, dan promosi, sedangkan sisanya sebesar 51% dijelaskan oleh
 variabel-variabel lain di luar penelitian ini. Dan variabel loyalitas diperoleh nilai
 Adjusted R Square sebesar 0,430 hal tersebut berarti bahwa 43% variabel loyalitas
 dapat dijelaskan oleh variabel independennya yaitu kepuasan konsumen,
 sedangkan sisanya sebesar 57% dijelaskan oleh variabel-variabel lain di luar
 penelitian ini.
 Kata Kunci : produk, harga, tempat, promosi, kepuasan konsumen, dan loyalitas.
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ix
 ABSTRACT
 This study was conducted on Rita Bakery customers aimed to examine the
 effect of marketing mix on store loyalty with customer’s satisfaction as
 intervening.
 This is a survey study using purposive sampling technique. The samples
 were 98 respondents. The source of data used was primary data with data
 collection using a quetionnaire. The data analysis used multiple regretion
 analysis, t test, F test, and Coefficient of determination test (R square).
 Based on statistical test, the analysis result showed the product, price,
 place, and promotion variables conformity (simultanneously) affected customer’s
 satisfaction significantly. And customer’s satisfaction variable significantly
 affected loyality. Based on t test, product variable did not significantly affect
 customer’s satisfaction, price variable did not significantly affect customer’s
 satisfaction, place variable significantly affect customer’s satisfaction, promotion
 variable significantly affect customer’s satisfaction, and customer’s satisfaction
 variable significantly affect loyalty.
 From this study, customer’s satisfaction variable obtained adjusted R
 square value of 0.490, it meant 49% customer’s satisfaction variable was able to
 be explained by its independent variable as product, price, place, and promotion,
 while the rest 51% was explained by other variables out of the study. And loyalty
 variable obtained adjusted R square value of 0.430, it meant 43% loyalty variable
 was able to be explained by its independent variable as customer’s satisfaction,
 while the rest 57% was explained by other variables out of the study.
 Keywords: Product, Price, Place, Promotion, Consumer’s satisfaction, And
 Loyalty.
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